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Market Research: Definition, Methods, & How to Do It [2020]. Hotjar. (, 2021). Retrieved 12 January 2021, from https://www.hotjar.com/blog/market-research/.
Market research can be defined as the set of practices used in gathering information and understanding well the organization's target market ("Market Research: Definition, Methods, & How to Do It [2020]", 2021). In this case, the gathered data is utilized in designing better products, improving customer experience, and crafting marketing information that improves the conversion rates and attracts quality leads. 
Marketing Research: Methods and Techniques. Your Article Library. (, 2021). Retrieved 12 January 2021, from https://www.yourarticlelibrary.com/marketing/marketing-research-methods-and-techniques/48910
The success of marketing research is depended on the nature of the technique used. The following are some of the techniques widely used in marketing research. Firstly, it is through experimentation. This is where a marketer deliberately manipulates one or two marketing variables to see sales impact—for instance, change of design of a product. Secondly is the in-depth interviews whereby consumers are asked unstructured questions regarding products. In this case, the marketer ensures that they do not disclose to the customers that they are being interviewed to increase freedom and probability of getting distorted data. The projective technique is another way used in marketing research. This technique encourages the projection of feelings, attitudes, reactions, motives, and impressions to the researcher or another person ("Marketing Research: Methods and Techniques", 2021). The researcher's hidden feelings are usually unearthed by the researcher, hence producing credible data for market research. Other methods for doing market research include observation and surveys.
[bookmark: _GoBack]Market Research: Definition, Methods, & How to Do It [2020]. Hotjar. (, 2021). Retrieved 12 January 2021, from https://www.hotjar.com/blog/market-research/.
In this source, the best practices for market research entails setting the research strategy after outlining its purpose and problem-identification, a concise statement of research goals, assigning responsibilities, setting the specific timeline for the activity, and selecting the best research design. Moreover, the effectiveness of research, according to this article, is based on the tools used. The research tools, for example, questionnaires and surveys, should be simple to understand.
Plus, G. (2021). Market Research Best Practices | Demand Metric Blog. Blog. Demandmetric.com. Retrieved on 12 January 2021, from https://blog.demandmetric.com/2008/08/05/market-research-best-practices.

According to Plus (2021), market research's best practices are almost similar to the ones in the second article. There is the proper definition of duties, problem identification, establishing credible research objectives and project timelines, and choosing a suitable research method and a reliable method of data analysis. 
How companies do research
There are several ways in which many companies do research. Firstly is by use of Customer Surveys. This is a method in which target customers are asked several direct questions regarding a particular product or service. This involves talking to individuals and noting down their responses. Facebook is one of the companies that use this form of marketing research (Briken, & Taylor, 2018). For instance, in group data management, Facebook sends varied questions depending on each group to retain their customers. For instance, the company can make an automated message to group admins to asking if a specific commercial activity can be allowed. 
Another method used in researching real-life situations is customer profiling. This is a situation whereby a company views its business from the target customers' lens (Gneezy, 2017). Their demographics can act as an essential way of deciding how to contact them and the brand's specific values. The company recognizes the issues the target customers have to solve them. For instance, the UK laws do not allow the marketing of food products using children; hence when Mcdonald's wants to launch children's products in a particular outlet, it profiles their mothers to know the size of their target market.
Competitor analysis is another way of doing market research. This is merely knowing the specific competitors for a company's products without ignoring the international and national competition, respectively (Briken, & Taylor, 2018). A typical example of a company that uses competitor analysis is Amazon, especially when branching into the high street's conventional retail trade. 
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